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Pippa Hallas  - CEO, Ella Baché 
Alison Navarrete - Marketing Manager, Ella Baché 
Issy Ellard - Marketing Assistant, Ella Baché  
Eleanor Pendleton - Editor & Publisher, Gritty Pretty 
Morgan Tait - Art Director, Gritty Pretty 
Katherine Moses - Founder & Director, MGMT 
Steven Popovich - Photographer, The Pool Collective 
Desiree Wise - Hair & Makeup Stylist, Network 
Agency 
Kimberly Forbes - Hair & Makeup Stylist, Network 
Agency 
Chloe Rose - Stylist 
Emma Sharley - Marketing Consultant 

Tim Kinder - Creative Director, Paper House 
Productions 
Travis Horsfall - Director, Multimedia Milk 
Michelle Bateman - Journalist & Editor 
Evelina Milward - Model, Priscillas 
Caitlyn Ryan - Model, Priscillas 
Rose Marie Pengelly - Publicity Director, The ARC 
Factory 
Tahlia Crinis - Publicist, The ARC Factory 
Matt Ennis - Senior Art Director, Host Sydney 
Josie Burns - Copywriter, Host Sydney 
Paul Den - Partner – Strategy & Ideas, Banter 

The industry mentors 

THE SCHOOL OF BEAUTY & MEDIA  
// Gritty Pretty x Ella Baché 
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The brief 

Produce a campaign to 
launch the NEW Limited 
Edition Ella Baché Great 
SPF50 SUNGLOW Spray, 
including: 
- an editorial shoot 
- advertorial content 
- PR strategy  
-  brand activation 
- social media strategy

Eleanor Pendleton - Editor & Publisher, 
Gritty Pretty

Pippa Hallas - CEO, Ella Baché



 
DAY ONE: The Brief

Q & A & setting the brief with lead mentors 
The program begins with a talk series from the lead mentors discussing, what their job is, how they got to 
where they are today, what inspires them and advice for those entering the industry. Then the brief is 
presented and discussed with the students.

Design thinking and planning 
The industry mentors arrive and students are split into teams to work on their element of the brief. 
Mentors facilitate a design-led thinking workshop and plan resources for production on the second day.

Eleanor Pendleton & Jo Pretyman @ On Seven, David Jones Alison Navarrete  @ On Seven, David Jones

Travis Horsfall, Reshika & Mary  @ On Seven, David JonesRachel, Mary & Michelle Bateman  @ On Seven, David Jones

Issa Ellard & Rose Marie Pengelly  @ On Seven, David Jones Grace & Taylor testing out the product  @ On Seven, David Jones



 
DAY TWO: Production

Content creation  
This day is all about creating content for the various elements of the marketing campaign. Students work 
in teams at various studios and agencies across Sydney including an editorial and advertorial photoshoot at 
Sun Studios, creating a PR campaign at PR agency The ARC Factory and an experiential activation 
strategy at Host agency.

Rodica @ Host Agency Rose Marie Pengelly, Tahila Crinis & I-Manifest kids @ The ARC Factory

Georgia, Steven Popovich & Desiree Wise @ Sun Studios

Travis Horsfall, Tim Kindler & Kooper @ Sun StudiosNatasa, Evelyn Milward, Caitlyn Ryan & Sareena @ Sun Studios

Morgan Tait @ Sun Studios Emma Sharley, Helénè, Bao & Taylor @ Sun Studios

Models on set with Steven Popovich & Kimberley Forbes @ Sun Studios



 
DAY THREE: Pitch training and Presentations

Pitch training 
The day starts with pitch training, learning how to overcome your nerves and present confidently.

Paul Den @ On Seven, David Jones

Rose Marie Pengelly, Tahila Crinis & I-Manifest kids @ The ARC Factory

Rose Marie Penally rehearsing with her team @ On Seven, David JonesThe editorial team finishing their presentation @ On Seven, David Jones

Pippa Hallas @ On Seven, David Jones

Angelina @ On Seven, David Jones

Finalise and rehearse 
Students finish off their visual presentations and rehearse their pitch.

Presentations 
Students present their concept, development and final product to the Ella Baché team and Eleanor 
Pendleton for feedback. 

Alex @ On Seven, David Jones

Eleanor Pendleton @ On Seven, David Jones

Halima @ On Seven, David Jones



 
The results

Product flat lay animation Editorial images

In-store activation amplified through social media 

Social media GIF

PR Strategy - festival activation



 
The results

After this micro school I feel more confident in 
finding a career in the beauty/ fashion industry 
and feel that there are more path's within this 
industry to follow. 

- Alex, 15  yrs old 

It doesn't matter whether you have connections 
but it is passion that will eventually lead you to the 
right career. 

- Amanda, 17 yrs old 

I have more knowledge about jobs in this industry, 
making my dreams seem more realistic. 

- Georgia,  15  yrs old 

I never really realised that this business is as big as 
it is, and I realise there is actually many possible 
careers. 

- Kooper, 14 yrs old 

There is never a bad idea and you can even create 
your own career. 

- Chhaya, 15  yrs old 

I-Manifest is much more interactive and has a 
large array of professionals who help provide 
insight. 

- Halima,  14  yrs old 

(Work) it’s not always boring and if you do 
something you love it isn't like working anymore, 
it's enjoyable. 

- Scoutt, 14 yrs old 

Just believe in what you want and take every 
opportunity you get 

- Manar, 15 yrs old 

I use to think that their was only a few careers in 
the industry but now I know that their is a lot and 
that you don't have to be an artist to get into the 
industry.  

- Reshika, 16 yrs old 

of students are 
more confident 
talking to 
industry 
professionals 

44 new careers 
were identified 
by our students

100%

of students feel 
their future 
careers are more 
within their 
reach  

100%

After the micro-school … “

”



In the media

Instagram  

@eleanorpendleton

@gritty_pretty

@mgmt__

@ellabacheaus

Instagram stories  

Instagram 
stories 

<1698 likes across 
Instagram 

Our work featured in an editorial in 
Gritty Pretty’s Summer Issue +

After the micro-school …

<20


